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THE YOUMNG and
onergotle Hay
Wisaman has been
promotod Lo manager
in charge of local
advertising and madia
planning at Duty Free
Caribbean,

L this poaition, sl
s re=ponsible for the
ereatinon an
excecution of all
milvertieing nnd medin
buys for Cave
Shepherd, Harrisons.
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T am ploased
ahbout thizs promobion KAY WISEMAN

and look forwsrd o

meating the new challenges of thizs rols,” sxid
Wireman. “T hope to continuously improve the way our
products are communicnted and provide steategic
inpuk to our creative advertising compaigns.”

Wisoman, o graduate of marketing management,
already has Lo ber credit 8 number of Total Sport
“Totally Tight™ and Cave Shepherd “Your Styla, Your |
Way® advertising, promational and sponsership |
activitios, incleding the development of eatalogues for
bty Covve Bhopherd and Harvisons,

She built up her marketing experience at Cave
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for co-ordinating the company’s promotionz. From
there alie moved on to the parent company, Dty Froe
Caribbesn, as marketing assistant responsible for co
ordinating the promotions of Ciwre Shepherd, [
Flurrisens, Papes and Totsl Spart.

"Kay has over ten vears” cumulative experienes o
Lwve Shepherd and Tty Froe Caribbean, and hoas
developed a vast knowledge of our companies,” said
Poter Allan, chiel oxecutive officer of Dty Fros
LCaribbean. "She {2 very well mutventod and we loak
formeard 1o ber belming us to continually g -




